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I think the Center has the 
opportunity to transform 
the lives of people and 
companies in our region 
and beyond - Tim Welsh

    Dawn, thank you so much for that extremely 
kind introduction. I am truly honored and 
humbled to be with you tonight. U.S. Bank is a 
proud and longtime member of the center. As 
many of you may know, our Global Chief Ethics 
Officer, Katie Lawler, serves on the Advisory 
Board for the Center. I have known of the 
Center’s good work for many years because I am 
such a fan of Ron James. He is of course a legend 
in our community, both as a leader and as 
someone who can always be counted on to 
thoughtfully do what is right, even when that is 
difficult. I am so grateful for his friendship, and 
for our many years of work together on the 
United Way. So it is indeed a true privilege to 
speak to this wonderful group.
    If I were to ask you a simple question along 

the lines of “Do we need the Center for Ethics in 
Practice in today’s world?” I think you might 
look at me a little quizzically. In our traditional 
Minnesota nice way, you might ask me “Could 
you help me understand a little bit more about 
what you are asking?” If you were less polite, 
you might simply blurt out “Have you read the 
paper lately!?”     
    It is of course true that on any given day, we 
hear seemingly countless stories of what 
happens when we have too little ethical 
leadership.  And so of course it should be--and 
indeed is--patently obvious of the need for this 
Center.
    Given the context that we live in, it could be 
easy to think that the solution to the absence of 
ethical decision making is to teach leaders and  
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students about ethical dilemmas and how they 
might solve them.  I remember fondly my own 
business school training along these lines.  For 
the first few weeks of that first semester, we 
argued passionately about whether one could 
simply walk past a homeless person without 
offering money, or whether the lottery was 
morally corrupt because the majority of lottery 
ticket buyers have low incomes.  These 
discussions were extremely valuable, and did 
help to shape our thinking for the remainder of 
our time in school and beyond.  But the question 
is--is that enough?  Or more specifically, given 
the context in which we now live, what more 
can be done to help motivate organizations and 
individuals to act consistently in a much more 
ethical manner?  And specifically, what could be 
the role of the Center in all of this? 
    I will share my bias with you upfront.  I think 
we all need much more understanding about 
how to operate in an ethical manner than I 
learned in business school. And, I think that the 

the implications of this fact are quite 
significant.  So to add a little more color, a few 
facts to help describe exactly how fast the world 
is shifting:
 
1. All of us studied the Industrial Revolution in 
high school. We all remember that this was a 
period of incredible change, and at a pace the 
world had never before seen.  And that period 
was indeed transformational.  But today, the 
world is changing much, much faster--indeed 
some analysts have noted that the rate of 
change is 10 times the pace and at least 100 
times the scale of the industrial revolution--
which suggests that in aggregate the world in 
shifting at at least 1,000 times the rate of that 
previous revolution.
 
2. This rate of change has driven incredible 
benefits for humanity.  Around the world, life 
spans and quality of life have increased 
dramatically.  In less than two decades, more

Center for Ethics in Practice has the 
opportunity to be at the forefront of this 
revolution--indeed, I think the Center has the 
opportunity to transform the lives of people and 
companies in our region and beyond.  And more 
than that, I believe that this community and 
communities everywhere need this Center now 
more than ever. I believe that the opportunity 
exists for you to help take individuals and 
institutions to a whole new level of ethical 
leadership, and in doing so make an indelible 
mark in Minneapolis-St. Paul and well beyond.
    Let me give you a little bit more context for 
how I think about the opportunities for the 
Center and all of us who support it.  I want to 
step back from the immediate headlines of the 
day to reflect on the overall environment in 
which we live.  As many have noted, we live in a 
period where change is occurring faster than at 
any time in human history.  We all know this, 
but I would like to spend a few minutes to really 
let this thought soak in, because I believe that 

TWIN  CIT IES  MINNEAPOL IS  COMMUNITY  ENJOYING  

F IREWORKS  OVER  THE  STONE  ARCH  BRIDGE .

than two billion people around the world have 
moved out of poverty and into the middle class.  
While there is no doubt that much suffering 
continues, most people in the world have the 
opportunity to lead a better life than those who 
came before them. 
 
3. With numbers like these, it is also hard for any 
one of us to have a perspective on how fast the 
world is shifting.  For me, a good reminder is 
that 10 years ago, when my youngest son was 
born, most people walked across the street 
looking forward, not crouched over their 
iPhone.  That was only 10 years ago.  And that 
same son might be among the first young people 
who never has to learn to drive because 
autonomous vehicles could well be here in the 
next several years.  And by the way, if you knew 
my youngest son, you would know that the 
streets would be much safer if he were in a self-
driving car! 
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    But while there are numerous benefits of a 
rapidly changing world, we also know that this 
incredibly rapid pace of changes has many 
downsides as well.  The headlines are indeed full 
of stories about the challenges of economic 
inequality, climate change, and the inability of 
governments to respond adequately to these 
challenges.  In fact, it seems at times as if the 
challenges created by the rapid change we are 
experiencing are simply overwhelming--too 
much to deal with or even comprehend.
    If you ask the question of why these 
challenges seem so monumental, I would 
suggest--to steal an insight from the columnist 
Tom Friedman--that human beings were not 
meant, and indeed are not able, to adapt to this 
pace of change.  Humans evolved over 
thousands of years, not thousands of minutes.   
Human organizations--companies, governments 
and the like--were created in more stable times, 
and were created in part of help ensure stability 
and control.  These human creations--and the 

protecting ourselves and those like us.
    But in this challenging context is, I think, the 
extraordinary opportunity for the Center for 
Ethics in Practice.  Consider the context--a 
rapidly changing world that in spite of all the 
benefits has created fear and anxiety in many 
people.  Perhaps more than ever, leaders--and 
in particular business leaders--need to operate 
in a manner that helps to allay this fear.
    So how does ethics come in to this context?  
While I am certainly no Aristotelian scholar, I do 
remember enough about my college philosophy 
classes to know that Aristotle argued that the 
root of ethics is character.  And the core of 
character are virtues such as compassion, 
empathy, kindness--the ability to see the world 
from another’s perspective. What these 
attributes allow us to do is to act in ways that 
consider the needs of others, to consciously 
make decisions that are not simply in our own 
perceived interests, but in the interests of those 
around us as well.
 
 
 
 

individual human beings that inhabit them--we 
are simply not designed to adapt at this 
extraordinary pace.
    So what does it feel like when the world is 
changing around you too fast for you to 
comprehend, and when you read in the papers 
every day of how we seem unable to deal with 
all of this change?  I would suggest that it feels 
scary.  In fact, fear might be the most common 
reaction to this situation.  And what happens to 
us when at our core, we are scared.  Mostly not 
good things happen.  Few of us are our best 
selves when we get scared because we feel like 
the world is shifting around us too fast.
    In fact, too often when we are scared we 
focus on protecting ourselves.  We don’t reach 
out.  We surround ourselves with people who 
think and look like us.  And we are cautious 
toward, in fact often distrustful of, people from 
other groups.  I would argue that it is difficult, if 
not impossible, for us to make good ethical 
decisions when are afraid and focused mostly on 
 

UNIVERS ITY  OF  ST .  THOMAS  CAMPUS  DOWNTOWN  
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    I want to focus on this issue of character--
and particularly the attribute of kindness--as 
being at the core of ethical decisions.  I would 
ask you to think for a moment about a time 
when someone was truly kind to you-at work.  
That’s right--not the place we often associate 
with kindness, but please think about it for a 
moment.  I am sure you have an example.  Can 
you bring it to mind?  How did that act of 
kindness at work make you feel?   
    My guess is that it made you feel good.  The 
simple act of someone reaching out in kindness 
is touching, and powerful.  Kindness is an 
action.  It takes courage, humility, and empathy.  
Being kind requires a person to put themselves 
in the shoes of another and to show genuine 
care.  True kindness recognizes that we all share 
a common humanity, and appreciates that the 
things we all have in common--those things that 
unite us--are far more important than the 
differences we sometimes see too easily.  And 
kindness has the power to transform those who 
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are touched by it, because kindness is a form of 
love. For those of us in the Catholic tradition, 
these acts of kindness might also be called 
manifestations of God’s grace.
    And the act of kindness that you just reflected 
on was done at work.  Imagine how much better 
our ethical decision making would be if we had 
more acts of kindness in our businesses and 
across all of our organizations.  I think that our 
ethical decisions would be better in part 
because kindness helps combat fear.  If fear, as 
we discussed earlier, is an understandable 
response to when the world is changing around 
us too rapidly, than kindness is part of the 
antidote.  Someone reaching out to us in 
kindness--as simple as this seems--helps us 
remember that we are not alone, and 
encourages us to act out “the better angels of 
our nature.”
    In short, we live in a world that is changing 
very fast, and too often we respond to that 
change with fear. None of us make our best 
decisions--and certainly not our most ethical 
decisions--when we are afraid.  But we know 
how to combat fear--we can be kind.  And that 
builds character.  And helps us make more 
ethical decisions.
    Character is the foundational to how we 
operate in our organizations. It isn’t just about 
solving problems – It’s about listening to the 
everyday challenges our stakeholders face. 
Listening first and offering solutions second and 
being kind always. 
    The Center today has a remarkable 
foundation, and is committed to working for the 
common good. It is an extraordinary platform to 
advance the attributes of character and 
kindness beyond the good work you are already 
doing. I am unbelievably proud that, at U.S. 
Bank, we are partnering with the Center to 
create the Business Ethics Resource Center 
(BERC). This resource center will be a digital 

repository of tools, resources, research and 
dialogue to help businesses create and maintain 
ethics programs that drive business success. 
Users will be able to view and curate content, 
ask questions of experts and access tool kits to 
help address ethical issues and questions faced 
by businesses.
    So as I conclude, I ask you to think about how 
much more ethical our businesses would be if 
the people who work in those businesses 
exhibited more kindness.  And think about the 
impact that the Center could have if it became 
renowned among business leaders, community 
leaders and students around the world for 
leading the thinking and the teaching about 
character and kindness.
    I very much look forward to a world where 
people exhibit more kindness and less fear.  And 
I have no doubt that in that world, leaders of 
businesses and many other organizations will 
make better, more ethical decisions--decisions 
that benefit the common good, not the good of 
just a few.  And I know that the Center for Ethics 
in Practice will play a crucial leadership role in 
helping all of us to achieve this exciting vision.  
Indeed, we need the Center now more than 
ever.
    Thank you again for the opportunity to 
support you on this exciting journey.
 
 
Tim Welsh, Vice 
Chairman of 
Consumer 
Banking & Sales, 
USBancorp
 
 
 
 
Published with 
persmission. 
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DEEPER THAN THE DOLLAR SIGNS: 
SUSTAINABILITY MEETS PROFITABILITY

Jon Hjelm, Managing Director and Group Head, Agriculture, Clean Tech 

& Renewables Investment Banking and M&A, Piper Jaffray

    Eco-friendly, green, renewable, alternative, clean, 
sustainable, bio, hydro, solar – the list goes on. 
There are many monikers applied to efforts to 
address global resource constraints. At Piper 
Jaffray, our mission is to connect capital with 
opportunity to create value and build a better 
future. Within my area of focus – agriculture, clean 
technology and renewables – we do just that.
    When I started in this sector, we were working 
with new and novel technologies replacing 
petroleum based products or producing electrons. 
Today, we are seeing large and established 

the companies within each portfolio. It 
describes these ratings as a way for “investors 
to put their money where their values are.”
    Why have companies standards changed the 
way they do business? The consumer 
increasingly has demanded that their products 
reflect the consumers’ sustainable values. This 
demand has directly affected the entire supply 
chain from raw materials to packaging and 
labeling. To please this consumer, companies 
are focused on transparency and traceability to 
a greater degree. An article published by Food 

companies applying these technologies and 
internalizing sustainable efforts. As companies 
place more importance on sustainability, many 
investors have shifted their attention to 
environmental stewardship when considering 
an investment. A PwC study found that 88% of 
investors see added value in responsible 
investment choices and 71% would decline 
opportunities to invest based on environmental, 
social and governance (ESG) grounds.¹
    The term “ESG,” which is used 
interchangeably with sustainable, socially 
responsible and mission-related investing, was 
coined about 15 years ago and refers to 
measuring the sustainability and ethical impact 
of an investment and, in turn, determining the 
future financial performance of the investment. 
In 2016, investment research firm Morningstar 
introduced its Morningstar Sustainability Rating 
for more than 20,000 mutual funds and 
exchange-traded funds, tallying ESG factors for 

90% OF CONSUMERS EXPECT COMPANIES TO BE OPEN AND HONEST 
ABOUT WHAT'S IN THEIR PRODUCTS.

Insider Journal, in conjunction with Cargill, 
noted that more than 90% of consumers expect 
companies to be open and honest about what’s 
in their products.² Similarly, 73% of Millennials – 
some of the economy’s most influential 
consumers – indicated that they are willing to 
pay more for sustainable goods.³ As companies 
plan for the future, it’s clear that the lowest 
price doesn’t always win.
    A common misconception is that sustainable 
and environmentally friendly businesses are less 
profitable than more carbon-intensive or less 
sustainable businesses. In many cases, 
sustainability driven businesses receive a 
premium for their products due to consumer 
demand or regulations or both. At Piper Jaffray, 
we have found an increasing investor base 
focused on these areas, which is why we have a 
dedicated expertise in this space. Our job is to 
match these investors with good opportunities 
or companies that are leaders in these sectors.
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    In the end, people want to commit their time, 
effort and talent to work that gives them a sense 
of purpose and reward. In 2018, we launched a 
campaign titled ‘We Are Piper Jaffray’ that 
highlights how the deals we execute shape our 
communities, help strengthen our economy and 
confront some of today’s biggest issues. The 
stories are told through both the perspective of 
the client and Piper Jaffray colleagues’ to 
illustrate how business success and social 
responsibility are not mutually exclusive goals.”
    At the start of 2016, global sustainable 
investment reached $22.89 trillion – an increase 
of 25% since 2014.⁴ If this growth is consistent, 
sustainable investments would be close to $28.6 
trillion today. As investment bankers, we have 
the power and the responsibility to affect 
change, whether providing firms with the capital 
they need to succeed or helping to bring two 
companies together to further execute their 
strategies. Every day, we work to ensure that we 
are fulfilling our mission of connecting capital 
with opportunity to create value and build a 
better future.

References:
¹ PwC Global Private Equity LP Dialogue 2015
² Food Insider Journal Underwritten by Cargill, 
“Demand for sustainable products transforming 
the supply chain,” 16 Aug 2018
³ Nielsen, “Consumer-Goods’ Brands That 
Demonstrate Commitment to Sustainability 
Outperform Those that Don’t,” 12 Oct 2015
⁴ Global Sustainable Investment Alliance. (2016). 
Global Sustainable Investment Review 2016.
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WE ARE STILL IN

    Something unprecedented happened on 
December 12, 2015.  After 21 years of 
negotiations, 197 nations came together in Paris 
and agreed by voice acclamation to the world’s 
first binding commitments to reducing the 
carbon dioxide emissions that are driving 
climate change.
    Then something alarming happened 18 
months later on June 1, 2017.  President Trump 
stepped out into the White House’s Rose Garden 
to announce that he was withdrawing the U.S. 
from the Paris Climate Agreement.
    And then something remarkable happened 
just four days later on June 5, 2017. Leaders from 
across the U.S. announced the We Are Still In 
network to defend America’s commitment to 
tackling climate change, ensuring a clean energy 
future, and upholding the Paris Agreement.
    At first, consisting of a handful of signatories, 
this bipartisan coalition has expanded to include 
over 36,000 entities from all 50 states 
representing 154 million Americans and $9.45 
trillion of the U.S. economy, spanning large and 
small businesses, cities and counties, tribes and 

states, colleges and universities, faith 
organizations, investors, health care 
organizations and cultural institutions.
    The Science Museum of Minnesota became an 
inaugural member of We Are Still In’s new 
cultural institution category in April 2018. The 
Science Museum joined not only because we 
believe it is the right thing to do (we accept the 
overwhelming scientific consensus regarding 
human-caused climate change – 
www.smm.org/climatechange) but also because 
addressing climate change could yield 
enormous economic, employment, equity, 
educational and environmental benefits for us 
all. For instance, the museum’s energy efficiency 
and renewable energy improvements have 
helped pump money into our urban and rural 
economies, helped employ numerous 
radespeople, and now are saving the museum 
over $300,000 each year.  Money that now can 
be reinvested into the museum’s scientific and 
educational mission. These energy innovations 
are also slashing the museum’s carbon pollution 
by nearly four million pounds annually and

Pat Hamilton, Director of Global Change Initiatives in the Science 

Division at the Science Museum of Minnesota.



C I T Y  L I F E  \ \  A S H T R A Y N U T Z

Image above evidences the Science Museum’s spending on energy. The Science Museum’s expenditures on energy 
have been reduced by more than $300,000 a year through its energy efficiency and renewable energy initiatives. 
Courtesy Science Museum of Minnesota
 
Image below highlights the Science Museum’s reductions in carbon pollution. The Science Museum’s energy 
efficiency initiatives have slashed its contributions to carbon dioxide pollution by nearly four million pounds 
annually. Courtesy Science Museum of Minnesota.



N O  P L A C E  I S  E V E R  
A S  B A D  A S  T H E Y  

T E L L  Y O U  I T ’ S  
G O I N G  T O  B E .

advancing our goal of being a showcase of 
energy innovation (https://bit.ly/2GI67T9).
    Since the completion of a major energy 
efficiency retrofit in March 2015, the Science 
Museum has hosted dozens of tours not of its 
exhibit halls but rather of its main mechanical 
room. Numerous architects, engineers, business 
leaders, students and teachers, policymakers 
and other professionals have taken the 
opportunity to view firsthand how the energy 
consumption of a large existing building can be 
dramatically and profitably reduced.
    Scientists are speaking out with great urgency 
about the need for dramatic reductions in 
carbon pollution.  The Intergovernmental Panel 
on Climate Change’s special report released in 
October 2018 and the U.S. government’s 4th 
National Climate Assessment released in 
November 2018 both confirm that human-
caused climate changes already are being 
experienced throughout the world and across 
the U.S. but that future changes in climate can 
be mitigated by aggressive efforts to reduce 
CO2 emissions. Science museums and centers 
are popular advocates for the power of science 
to inspire learning, improve lives, and inform 

policymakers. As a U.S. science museum, we’ve 
decided to take a leadership position in 
championing the clean energy economy that 
science dictates is essential for a secure climate 
future.  Please join us.
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phamilton@smm.org and 
find him on Twitter at 
@PatrickHamilto2.
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SUSTAINABILITY FOR THE COMMON GOOD

    The University of St. Thomas views 
sustainability and ethics as intertwined 
concepts that are both core to our mission of 
advancing the common good. Thanks to a 
recent philanthropic grant, the University of St. 
Thomas’ Office of Sustainability Initiatives (OSI) 
is in the midst of a three-year plan to catalyze 
university-wide engagement toward creating an 
embedded culture of sustainability that 
prepares students to be sustainability leaders 
during their university years and beyond. We 
are grateful for the opportunity to do our part 
and join the vibrant and growing community of 
organizations in Minnesota that seek to infuse 
sustainability into their vision, culture, and 
operations.
    Even though “green” often emerges as 
shorthand, the concept of sustainability 
embodies social, economic and environmental 
dimensions, all equally important and 
interlinked. In Our Common Future, the World 
Commission on Environment and Development 
famously defined sustainable development as 
“development that meets the needs of the 
present without compromising the ability of 
future generations to meet their own needs.”     
    The 1987 report provided a framework for 
balancing economic development and natural 
resource consumption in a way that alleviated 
poverty and promoted equity within and across 
generations. Pope Francis articulated a similar 
theme in his 2015 encyclical, Laudato Si’: On 
Care for Our Common Home, in which he wrote,
“We are faced not with two separate crises, one 
environmental and the other social, but 

rather with one complex crisis which is both 
social and environmental. Strategies for a 
solution demand an integrated approach to 
combating poverty, restoring dignity to the 
excluded, and at the same time protecting 
nature.”
    Similarly, United Nations’ 2030 Agenda for 
Sustainable Development addresses the three 
dimensions of sustainability with goals on 
gender equality, zero hunger, health and well-
being, economic growth, clean energy, quality 
education, biodiversity protection and strong 
institutions, among others.
    To prepare students to be sustainability 
leaders, the University of St. Thomas is taking a 
multi-pronged approach that involves strategic 
planning, sustainability literacy, and coordinated 
university-wide practice. To accomplish this we 
are actively engaging with students, faculty and 
staff across the entire institution. As University 
President, Julie Sullivan has stated, “This is not 
the job of one person, but of all of us.”
    To lay the foundation for our work and 
subsequent actions, we spent the first half of 
2018 conducting a comprehensive sustainability 
assessment in order to establish a performance 
baseline. The University of St. Thomas 
participated in the Sustainability Tracking, 
Assessment & Rating System™ (STARS®) 
administered by the Association for the 
Advancement of Sustainability in Higher 
Education. With over 900 institutions registered 
since launching in 2010, STARS provides a 
common framework for understanding 
sustainability in higher education and

UNIVERS ITY  OF  ST .  THOMAS ,  ST .  PAUL ,  MINNESOTA  

CAMPUS .

Amir Nadav, Assistant Director, Campus Sustainability at the University 

of St. Thomas
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meaningful opportunities for peer 
benchmarking.
    STARS reports describe progress on 
sustainability in the categories of academics, 
engagement, operations, planning and 
administration, and innovation and leadership. 
With over 65 Individual credits, STARS explores 
the social, economic and environmental 
dimensions of sustainability through topics such 
as governance, resource consumption, 
transportation, procurement, affordability, 
diversity and inclusion, health and safety, 
professional development, academic courses, 
community service, and much more. St. Thomas 
was proud to receive a Silver rating from STARS 
this summer, joining nine other Minnesota 
institutions of higher education that have also 
achieved STARS ratings in recent years.
    We are actively reflecting upon the results of 
our sustainability baseline assessment to create 
the first strategic plan for sustainability at St. 
Thomas. President Julie Sullivan launched the 
strategic planning process in the fall of 2018 
with an invitation to all students and employees 
to submit their ideas and help shape the vision 
for sustainability at St. Thomas. The university’s 
Sustainability Council has reviewed the 
community input and identified eight work 
groups that will propose sustainability goals and 
action steps for the next five years. Creation of 
the plan will represent the university’s next step 
in stitching together years of significant 
initiatives by individual units into a strategic, 
university-wide system of coordinated practice. 
    Finally, we are working to assess and enhance 
sustainability literacy and engagement 
opportunities. Our long term vision is to create 
a fully integrated and replicable sustainability 
framework of curriculum, research, and 
programs that systematically prepares students 
to think, act, and work through a sustainability 
lens. Deepening the sustainability knowledge of 
our faculty and staff will enhance their capacity 
to teach and model sustainability efforts inside 
and outside of the classroom and to apply 
sustainability principles to the work they do 
throughout campus.
    In recent years, the university expanded its 
efforts to infuse sustainability into the 
curriculum through faculty development 
workshops, curriculum integration grants, 
curricular innovation awards, launching a new 
sustainability minor for undergraduates and a 
graduate certificate in Strategic Risk &

Responsibility. The University also launched a 
new initiative, the Sustainable Communities 
Partnership (SCP), which seeks to catalyze 
systems-level change towards human and 
environmental well-being in the Twin Cities area 
and prepare students for the complexities of 
problem-solving in contemporary society. To do 
so, SCP develops partnerships with cities and 
government entities to engage students in real-
world, applied research and innovative problem-
solving while advancing city sustainability and 
quality of life goals. Over 600 students from 
more than 40 courses across 18 disciplines have 
participated in municipal sustainability projects 
through SCP. Please go to 
https://www.stthomas.edu/osi/aboutosi/ to 
learn more about our SCP partners and projects.
    A 2018 survey of all St. Thomas students 
revealed that over 67 percent agree or strongly 
agree that sustainability knowledge, skills, and 
experience are important for their likely career 
path. As the University of St. Thomas works 
toward our goal of preparing the next 
generation of sustainability leaders, we look 
forward to learning about the needs of 
Minnesota-based businesses and organizations. 
Working in partnership, we can explore future 
course and certificate offerings at the university 
and enhance networking and internship 
opportunities for students and recent graduates. 
Together, we can prepare the next generations 
of leaders who think critically, act wisely, and 
work skillfully to advance the common good.

THE  OFF ICE  OF  SUSTAINABIL ITY  IN IT IAT IVES   (OSI )  

ADVANCES  THE  COMMON  GOOD  BY  CATALYZ ING  

PROBLEM -SOLVING ,  INNOVATION ,  AND  LEADERSHIP  

FOR  HUMAN  AND  ENVIRONMENTAL  WELL -BEING .

F E B R U A R Y  2 0 1 9                              V O L .  2

Amir Nadav, 
Assistant 
Director, 
Campus 
Sustainability
 
To learn more, 
please visit: 
http://stthoma
s.edu/sustainab
ility 
  



UPCOMING CENTER EVENTS:

Thursday, March 14th. Ethics Edge Breakfast Series. 
Join us for our rescheduled (due to weather) winter roundtable discussion, 
titled: The Business of Sustainability: Minimizing Environmental Impact 
While Maximizing Profits. 7:30 - 9:30 a.m. Continental breakfast will be 
served. Discussion begins at 8:00 a.m. Please R.S.V.P. to Teresa Sweeney at 
tsweeney@stthomas.edu
 
Thursday, May 2nd, 2019. 26th Annual Stakeholder Dialogue. 
SAVE THE DATE. The annual Stakeholder Dialogue on May 2, 2019 featuring 
keynote speaker, Farhad Manjoo. Mr. Manjoo is the “State of the Art” 
columnist for Business Day, a position he assumed in February 2014. Before 
joining The Times, Mr. Manjoo was a technology columnist at The Wall 
Street Journal. Previously, he was a technology columnist at Slate magazine 
from 2008 to 2013. He was also a contributing writer at Fast Company from 
2009 to 2013. Mr. Manjoo is the author of "True Enough: Learning to Live in 
a Post-Fact Society," which was published by Wiley in 2008. He is working 
on a book about Apple, Amazon, Facebook and Google's efforts to rule the 
business world. Sponsored by the Koch Distinguished Professors, Center 
for Ethics in Practice, & the Veritas Institute. From 4:30 - 7:15 p.m. at the St. 
Thomas Minneapolis Campus.   
 
Wednesday, May 8th, 2019. Winning with Integrity Symposia Series.
SAVE THE DATE. Are there times when ethics and compliance are at odds?  
How can creative leadership push beyond regulations to develop 
breakthrough solutions?  Should leaders be required to go beyond 
compliance?  UST vice president and director of athletics Phil Esten and 
retiring athletic director Steve Fritz will join business and professional 
sports executives to discuss the sometimes-tenuous relationship between 
compliance and ethics.  There has been limited attention in management 
and business ethics scholarship to compliance and ethics tensions. From 
7:45 -10:00 a.m. at the St. Thomas Minneapolis Campus. Sponsored by the 
Veritas Institute & the Center for Ethics in Practice. 
 
Tuesday, May 14th, Ethics Edge Breakfast Series.
Join us for the spring roundtable discussion, titled: Artificial Intelligence & 
Ethics. 7:30 - 9:30 a.m. Continental breakfast will be served. Please R.S.V.P. 
to Teresa Sweeney at tsweeney@stthomas.edu
 
Many MORE educational and networking opportunities to come! 
 
Ongoing customized training programs are available. Please contact 
Nicole Zwieg Daly at nmzwieg@stthomas.edu to discuss & schedule with us!
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